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02 / From the editors & whates inside cosmagazine@merck.de

Dear cosmetics professionals,

Welcome to the latest issue of COSmagazine! We hope you nd it full of inspiration

and insight.

Along with our Color Forecast, this issue explores the ever-popular concern of skin that
looks young. Youell also nd a related special report on application technology and dis-
cover whates in our functional llers and application kits for you. And of course, we have
plenty of news for you ... not just at Merck, but regulatory affairs too.

You may notice that many more websites are featured in this issue. These links make it
easier for you to nd the information you need online. Naturally, yousre also welcome to
Dr. Matthias Lergenmiiller, left contact your local sales representative should you have any questions about the products
and Dr. Hansjurgen Driller, righand services you see here.

Do you have a topic youed like to see covered in the next issue? Tell our editorial team
about it at cosmagazine@merck.de

Sincerely,

.*,f:é«._. % ﬁJ\

Dr. Hansjurgen Driller Dr. Matthias Lergenmuller
|| I Director Global Business Cosmetic Actives Director | Business Pigments for Cosmetics
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RINGING IN A UNIQUE BREAKTHROUGH
PEPTIDE: RONACARE CLOPEPTIDE-5

1
B ]
THE LATEST SHAPE IN ANTI-AGING ( ‘ }] r
P-4

k -
Merck is delighted to announce RonaCd®e&Cyclopeptide-5, U h_ ,‘5

the rst homodetic cyclic biomimetic peptide for @msmetic

applications. Thinking of peptides as keys and skicell surface

receptors as locks helps explain what makes Rona&ar

Cyclopeptide-5 such a design breakthrough: its cyclstructure. As skin ages, it undergoes three main physiologicahanges.

It represents the ideal key for particular skin ckde surface The epidermis thins and dermal compacting diminiseeSkin
receptors. Providing the best t in the lock-and-ley model, also loses the distinctive wave structure typicalfahe dermo-
this revolutionary peptide delivers high selectivit to the epidermal-junction (DEJ). Enter RonaC&€yclopeptide-5.
biological target site. Equipped with the outstandig edge of It counteracts the aging process by mimicking natat processes
RonaCar®Cyclopeptide-5, you can create cosmetic products of skin communication and repair. Skin turns morelastic and
that work with the ultimate in precision. Welcome ¢ a new rmer ... and appears to have fewer wrinkles.

dimension in effective anti-aging.

Whates more, RonaCaRCyclopeptide-5 is the rst cyclic peptide
known to cosmetics in which all of the covalent linkages between
the amino acids are natural peptide bonds (ie, hometic).

THE ALLURE OF COLOR TRAVEL

A luminous moonlight glow that casts a mysterious spell:
from subtle silver to gorgeous gold, dotted with the sparkle »
Looking to help revitalize your cosmetic formitlas w of the nightes stars throughout. Welcome to Xrona
pigments? Our popular Recipes for Success aollectio Moonlight Sparks, a brand-new cosmetic pigment fi

available as a CD since last year ... is packgutiaids. Merck. Inspired by the moones golden and silaereshi

The 2009 CD edition contains formulation exanmgles a in the night sky, XiroRMoonlight Sparks is the only pigment on the ntheket

extra information for color cosmetics and personal care helps you create such subtle yet striking col@l traand make the competition glow

now also including sun care and menes products. Use with envy. The secret: very thin, smooth, anducéécium aluminum borosilicate

will also nd materials on new kinds of applinatmus platelets encapsulated by metal oxide layers.

a wide range of basic formulas and innovativefoteas

e using pigments. As an added bonus, Transparent & versatile

; the updated CD contains our general With Xiron®Moonlight Sparks, you can highlight cosmetic fagnaithout

I'.Hﬂ application guidelines for changing the formulationes base color ... the pigrtieaittransparent. Whates more,

emulsions, rinse-off products, a little goes a long way in recreating the moolwsstavel plus exceptional glitter.

and much more. No limitations on use level have been placedoma®itoonlight Sparks, so donet
hold back when it comes to creativity! X@dmaonlight Sparks is suited for all
| cosmetics applications ... from decorative prodeittasscolor cosmetics to
] indulgent personal care products such as shower gel

Xiron®Moonlight Sparks is approved for use around the world. If youed like your products
to cast a spell, order a complimentary sample from your local sales representative today.
Visit www.merck4cosmetics.com/XironaMoonlightsSfoainkiore details.




THE TIMELESS APPEAL OF

YOUTHFUL-
LOOKING SKIN

When Queen Elizabeth | ruled sixteenth-centuraithgghe used white lead paint to keep her
complexion looking youthful. Although todayes cosmetics made the switch to skin-friendly
ingredients a long time ago, weere still attracted to skin that appears to be in its prime. The latest

help in our quest for youthful-looking skin: breakigh functional llers and innovative lters.
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YOUTHFUL-LOOKING SKIN NEVER GOES
OUT OF STYLE

Cosmetics has made amazing advances in helping sigiow and appear young.
Whates more, skin that looks like this is desiredylpeople at every stage of their lives.
So cosmetics professionals have that many more reas to create and take advantage of
solutions that help us look the way we want.

CAN WE DEFINE THE YOUTHFUL LOOK?

In tangible terms, there are three traits common tskin that appears young. The rst:

a smooth complexion. Second: youell also notice thgouthful-looking skin is almost
completely free of shine. And the third characterig? Skin looks younger when it diffuses
light, resulting in a fresh, appealing glow. Accomigshing all three with your products
may sound like a tall order ... but you donet have tackle the challenge alone.

ANSWERS FROM EVERY ANGLE

At Merck, weeve developed a range of functional lers and lters to help skin retain its
youthful radiance. Our latest functional llers ..now grouped under the uniform brand
of RonaFlair’ ... are designed to minimize shine antklp skin look its best.
Wesll explore each one. And although you may be familiar with our UV pearls,

we caught up with Sabine Hitzel here at Merck tond out why
UV protection is an essential part of young-lookingskin.

RonaFla®Softshade
[ AFILLERTOBALANCESKINTONE
THE DIFFEREN®®naFlair’ Softshade combines unique
properties to stand out from other fillers. ltdenfatish helps
skin glow ... without the shine. Ites transparenffefs just the
THE IMPROVEMENTRanks to a small particle size and a uniguight coverage. And it glides on beautifully.
surface structure, this filler delivers a vergfgaitg compromise

between coverage and transparency. RonaFlairh8oétss RonaFlair’ Softshade is perfect for make-up ...iakpec
flexible enough to allow endless color combinatitheut concealers ... and selected applications in pee@naisk your
dramatically impacting the productes final shade. local sales representative to learn more. Flyy 8pecial

THE YOUTHFUL GL@W!the particles have a slightly rough surfacegction on application technology for further tetaio.

the ller diffuses light. This is known in the industry as the esoft focus

effect.Z Discover RonaFRiBoftshade at www.merck4cosmetics.com/
This means skin looks more even and natural, complexions smétuther-lairsoftshade



YOUTHFUL SKIN IS SKIN THATS SHIELDED FROM THE SUN

AN INTERVIEW WITH SABINE HITZEL, TECHNICAL MANAGERCK

COSmagazin&hat makes Merckes Eusol®UV-Pearls’ sucha COSmagazin®RonaCare® AP is a cosmetic oil. How does it wor
good choice for daily skincare that helps keep skiooking Hitzel: As a three-phase mechanism ... and it has incredible
young? staying power. While RonaCaf@AP dims oxidative stress, it
Hitzel: These Iters screen out UV radiation at its rstpoint of builds up protection. At the same time, it preventadditional

contact ... the outermost part of skin! So you shouid go a day  reactive species from forming. RonaC#P&P is at work ... even
without protection, even if you have sensitive skinOur Eusole® after the suns sets. The fewer free radicals thdfect your skin,
UV-Pearls’ are actually UV lters encased in sol-@l silica ... this the better your skines chances are at looking yourg longer.
reduces and can even prevent the chance of activegredients

coming into direct contact with skin. COSmagazin€an you give us an update on Merckes boost in
EusoleX®UV Pearls’ production?

COSmagazinén other words, the schemistryZ underlying UV Hitzel: Production is up and running, and weere excited to

protection doesnst make your skin feel uncomfortaél announce that we now offer not only a variety of UV ters ...

Hitzel: Thates right. Eusole®UV-Pearls’ offer protection from but plenty of preservative systems in agqueous susons, too,

the sun with a no-fuss Iter. Our EusoleX®UV-Pearls’ B-O in such as phenoxyethanol, chlorphenesin, and EDTA. \é&n also

daily skincare products can ward off UVB rays as Wes accommodate regional differences. No matter whereware in

hazardous UVA radiation that can penetrate glassmdows and  the world, weell nd the right system for your UV lter.
clothing. Whates more, EusoléRUV-Pearls’ is an ingredient

with a demonstrated, excellent sensory pro le comgred to

non-encapsulated UV lters.

COSmagazindell us about the role that RonaCa®AP plays in

youthful-looking skin. For further information and formulation exampleRdoaCaf@AP
Hitzel: RonaCar®AP is the perfect complement to our UV pearls. and Eusol&UV-Pearls’, visit www.merck4cosmetics.com/AP
An incredibly ef cient and remarkably stable antiokidant, it and www.merck4cosmetics.com/UVPearls

forms the esecond line of defenseZ in preventing Udamage.

SABINE HITZEL,
TECHNICAL MANAGER AT MERCK

k?

RonaFlair’ Balance Colors
MATTE MEETS FRESH COLOR

THE DIFFERENG®IE.other ller on the market

offers this combination of matte interference,

transparency, excellent color strength, and odis@skin feel

of RonaFlair’ Balance Colors. RonaFlair’ BalandeRmaFlair’
THE IMPROVEMENJRtil now, all other manufacturers have provided Balance Blue, and RonaFlair’ Balance Gold are ideally suited for face
shiny interference pigments for use in skin corpgducts such as facefoundations, and face care products. You carselsioemn individually or
lotions. This creates shine ... not always a wefgmaeance when ap- blend them to match any skin tone in the worldr Ogles: alter unwanteq
plying products on the face. RonaFlair’ Balanag<CaVoid this problem or natural skin tones in any direction and coskgaimperfections. For

entirely by relying on matte interference effects. further information, ask your local sales repsent.. and donet miss o
THE YOUTHFUL GLQOWese fillers reflect light, so skin appears tadiarspecial feature on applications with our news!ller
and fresh. Visit www.merck4cosmetics.com/RonaFlairbalanessétial informatior)

on RonaFlair’ Balance Colors.

powdel

ur




TAKING THE LEAD

S UNDER REACH
TR

/ \ Merck has once again moved ahead of the crovigindpiour
‘ ‘ materials in line with new regulations. Actingad tegistrant,
we have registered our rstingredient ... dihpdedgpe (DHA) ...

\ |
\ /\ / under the EUes REACH regulation.
MAKING HEADWAY WITH NATRUE AND ECOCERT As well as handling the bureaucracy for our custonesre

actively involved in consortia that aim to optimieaccelerate
registration procedures in numerous areas, sugh #srs.

Further con rmation of our work comes from thdatyy affairs
authority: eMerck KGaA is well prepared and sudlyga®ceeds
in taking the lead to register DHA under REAQOk&CEBsary
toxicological studies required for the REACHaéigisthave been
performed well in advance. Therefore, sDHA froks béer be
considered as *future-proofe with respect to Europgulatory
compliance and product safety.Z

Products already registered under the existingEldbdislation
¥ ", only have to be registered under REACH aftesqwgphe
projected volume.

-~ Learn more on how Merck can support you with REACH
www.merck4cosmetics.com/reach
- L
L
‘.:J'J s

A NEW COSMETICS REGULATION: YOUR ADVANCE NOT

AN EU-WIDE DATABASE
Y% xisting national cosmetic databases will be meegl
into an exhaustive database of products and materials.

EXISTING MATERIALS AND ADVERTISING

% xisting nanomaterials must be listed as *nanozho
labels.

% roduct claims must meet criteria set by the
EU Commission.

CLEAR TERMS AND INFORMATION Should you have any specific questions about isosmpgending
%andividual terms such as snanomaterialsZ are cléyp regulation could impact your Merck products, ptemgact us
de ned. directly at cosmagazine@merck.de

% roduct information, product safety, and evidencef
product claims must adhere to strict guidelines
(publication forthcoming).

%technical details such as GMP or analytical mettle
must refer to ISO standards.



DREAMSCAPE

DREAMSCARHRitays with the sensational and simple tg suipnsess,
and intrigue at every turn. This twofold romagdictyp is sweet and sof
by day ... almost angelic ... and turns moodiehantikgovhen the
sun sets. Fresh, easy looks are marked by defibate accents and
powdery contours for a subtle glow. Sophistioatathg styles turn
to smoky eyes and precious touches. Whethemilgtyt,othe overall
look remains toned down.

DISTINCTIVE FEATUREpalette features a somber and moody ra
of inky shades punctuated by dusty pastels arydbtagiets ... winteres
new oral tones.

DARING CHIC

DARING CHI8 self-con dent, alluring, and outgoing all in one
Mixing bold couture styles with bohemian accessories, these/loo}
speak to high drama and feminine sensibilitiésn®koks
stay light and feminine, but bolder colors andakp-up

are called for when ites time to hit the townghit.niLoud colors

and innovative patterns adorn eyelids and nailpleQmons

with healthy glows also feature color on temptkshaeks to
sculpt/ffeatures and turn heads.

DISTINCTIVE FEATIGolden tones mix with bright, dense accents
and colored metallic shades. Kohl returns . ngpaikiin color. Lips are
glossy, whether nude or coated with color.

N
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4" DIMENSIO

4™ DIMENSIONS the intellectual in the crowd, carefully blgndj
classicism and exp&rimentation, retro and futltietks focus
on one bold graphic effect ... like brows or figftea exhibit
a bizarre, otherworldly quality. The mood is In&diréow-key,
playing with white and powdery complexions akd silbtle,
and graphic gradations. Jump wake-up lends a sugernatural
and grays are the mainstay of nude looks.

DISTINCTIVE FEATUWRHLral tones, felted~grays, mercwry, cha
coal, all the way to navy blue ... concrete anddftageand add
warmth. Pearl, mauve, and jade accents creapaean im

TRANSMISSIO

TRANSMISSIOBI chic and perfectly groomed, a re ection of an
active professional and busy social life. Nagargytplays with

light and shade, taking center stage thanks secthets of

make-up artists. Warm glows rely on powdery smooth complexion
decked in rich beiges and voluptuous browns, smoky chocolates, &
grays. The nude look turns sophisticated with colorless glossy &ffec
on lids or straight caramel ... from eyes to nalils to lips.

DISTINCTIVE FEATURE& warm palette of caramel beiges, browns, and
khakis is subtly accented with coral pink andolusnied. Nuanced cherry,
raspperry, and gray-tinged pinks heighten the &egance.

or the full Color Forecast, head to www.merck4cesos.com/CF1011



PRODUCTS FOR CHILDRENeS SKIN?
CHILDeS PLAY ... WITH MERCK

As the seasons change, different kinds of skimegeadjfierent kinds of care. Childrenes

skin, for example, is quite sensitive. And iterniew early to shield young skin from

harmful UV radiation. As an industry leader, Mienekently understands these needs ...

and has the product portfolio to match.

IR353®

THE BEST WAY TO KEEP BUGS AT BAY

Approved the world over

The WHO

has classi ed IR35®8%s a Class U hazard. Class U substances
are eunlikely to present acute hazard in normal use

The EPA

has termed IR358%: «biopesticide.Z Although IRS535

is structured like a chemical, it does bear stiagao
naturally-occurring amino acids.

IR3535® in your products

IR353®is odorless, highly stable, and simple to foamulat
It can be used in lotions, creams, gels, sprdys]leons.

At Merck, wesve designed a formula with |R3636

helps your products work longer ... with up toheewsrof
protection!

We have a wealth of experience when it comesnalder
tion. Ask your local sales representative hovagdene t

from Merck expertise or write us at cosmagazined®.oer

Details are also available at www.merck4cosmetizs.c
IR3535

Eusole®RUV-Pearls’ and RonaC&#P

NO-FUSS SUN CARE

EusoleRUV-Pearls’

These UV lters are entrapped in sol-gel silica, so they reduce ...
even avoid ... direct lIter contact with the gkimisTgood news

for young and sensitive skin. Whates more, our BusoiErarls’

are easy to use in sun care products. Sincéetisecdn be
deployed in the aqueous phase, products dorsti¢kynor

greasy ... and protected skin feels comfortabdeifer h
RonaCaf@AP

This transparent cosmetic oil is a highly statieigiant and
neutralizes free radicals, continuing to work long after the sun has
set. It also protects components of the sebunofidation.
RonaCaf@AP is the perfect complement to EuBbtlexPearls’..
thates why we call it the esecond line of defémspibtection
against the sun.

When used together, Eus@lex
UV-Pearls’ and RonaC&aP
provide excellent protection
from the damaging effects of
the sun for any kind of skin ...
including young and sensitive
skin.

Visit www.merck4cosmetics.
com/UVPearls and www.
merck4cosmetics.com/AP
to download brochures.
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Canduri®Pearl Effect Colors
SAFETY THAT SHINES

An appealing shine

Children are naturally drawn to sparkling procuede just for
them, such as toothpaste, lip gloss, and face @aimduri®helps
you achieve the shimmering effects of pearlesalens that are
so popular with kids.

Proven safety

MERCK KNOWS WHAT KIDS LIKE: PINK!

Ask your local sales representative for your very own
Simply Pink! kit plus additional samples straight from
our laboratory.

For further information, go to
www.merck4cosmetics.com/simplypink

according to Good Manufacturing Practices (GMR)| amthis in
addition to Merckes own strict safety standardshwhve de ned
our company for more than one century.Z

An outstanding claim

With sophisticated shine and uncompromising s@etguri®
pearl effect colors open up new opportunitiesvertéging the
bene ts of your products. A label such as malisigely with
food colorsZ is guaranteed to stand out on afiy shel

If youed like your childrenes cosmetics produzffet@a genuine
difference at the point of sale, ask your loed sgppresentative
about Canduri®Pearl Effect Colors from Merck.

A word from Merckes regulatory affairs of ce: «The safety of Gndurin

is internationally approved: The ingredientd fhélrequirements

Visit www.merck4cosmetics.com/candurin to dowbioatures

of food laws in Europe and other countries. Ca®digiproduced and other information right away.
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A WORLD OF POSSIBI



A NEW SPOKE IN THE SERVICE WHEEL: THE MERCK CTC

Of cially opened on September 8, 2009, Merckes ne@osmetic
Technology Center (CTC) in Darmstadt offers R&D fessionals
in pigments and active ingredients a 100% increase work-
space, larger labs, rooms for training sessions anteetings, and
state-of-the-art lab equipment. But whates in thigxpansion of
technical services for Merck customers ... besideieg-edge
R&D?

GREATER INSIGHT

experts are ready to tackle a number of projectsaKe product
claim substantiation. Customers who want to play ugheir
products with statements such as sprovides excellecoverageZ
or «lends the skin a matte appearanceZ can ask t8&C for
assistance in nding the right ingredients ... andnderstanding
what makes them the right choice in the rst place

INSTRUCTION AND INSPIRATION
Twice a year, Merck customers are invited to attend sfundamentals

The new CTC belongs to a network of six other Merck Application workshopsZ at the CTC addressing new developmentapplica-

Technology Centers around the world (one each indfrce,
Taiwan, China, and Brazil, and two in the US). Metcustomers
in need of cosmetics solutions are welcome to draen this
global expertise. Whates more, the CTC leveragesesgies
between pigments and active ingredients, adding anigque
perspective. Input from both areas is also an exéeht way to
pick up and capitalize on trends around the worldn addition,
the CTC can call on Merck experts in the companyes/n
chemicals and pharmaceuticals division for addedsight in
cosmetics. That kind of joint in-house expertise isare.

CLAIMS THAT SPEAK THE TRUTH
Naturally, highly-skilled cosmetics specialists arie lifeblood of
the CTC. Seasoned professionals in their industityese Merck

tions. The CTC also holds tailored workshops to petustomers
tackle their individual challenges in cosmetics .. hather theyere
about underlying concepts in cosmetics or real-lifpractice.
These workshops are ideal for exploring applicatiamptions and
routes in a professional, hands-on environment.

If youed like an example of what Merck and our newCTC can do
for you in the way of application technology, lookno further
than our new functional llers, all developed in Japan:
RonaFlair' Balance Gold, RonaFlair’ Balance Red, RaFlair’
Balance Blue, and RonaFlair’ Softshade. For a rsibok, head to
our interview with Christian Reifschneider.

=



HAVE YOUR
FILL OF
FILLERS

RonaFlair’ is the new umbrella brand name for all Merck functional llers.

Aside from a more recognizable name, what do these llers offer customers in

the way of applications? We sat down with Christian Reifschneider to nd out.

COSmagazingell us about the sfunctionalZ part of
functional llers.

ReifschneiderOur llers help change the appearance
of skin, such as lending mattifying properties and
scovering upZ wrinkles. They also improve a cosmeti
productes texture. As a result, consumers will diseer
that their favorite products glide on more easilyfor
example, or that their skin feels better with the duct
on it.

COSmagazin®dlerckes assortment now features four
new functional llers. What makes them special?
Reifschneidertetes start with RonaFlair’ Balance Gold,
RonaFlair Balance Red, and RonaFlair’ Balance Blue
Each of these llers display matte interference &cts,
so you can achieve the same strong colors withouté
shine. Weere incredibly excited about the opportuties
this offers. Not only are these llers matte anditans-

parent, you can use them individually or blend thento
correct any skin tone in the world. And the skin fel is
excellent.

COSmagazin®onaFlair’ Softshade, on the other
hand, is a pure white ller without any interference
effect. What kinds of applications can you use itn?
ReifschneiderRonaFlair Softshade strikes an excellent
balance between transparency, coverage, and matti ca-
tion, so it can be used to scorrectZ a number of sk
complaints, such as eye rings. And ites perfect for
make-up and face care. The most interesting thing
about RonaFlair’ Softshade, however, is its reputatn
as a +soft focusZ ller. You see, this particuladler has
a unique surface structure and uses extremely small
particles. Thates what helps RonaFlair’ Softshade
diffuse and scatter light on the skin. It looks nairal
and fresh, and complexions appear smooth.



COSmagazinarticle size ... now weere getting into
substrates.

ReifschneiderMerck uses a broad variety of premium
substrates: silica, alumina, natural as well as stretic
mica, bismuth oxychloride, and calcium aluminum
borosilicate. These can take the shape of spheres,
crystals, or platelets, and ... to a certain extenthey
can be combined. Whates worth noting here is thisther
companies rely heavily on platelets, whereas Merck
offers a greater choice. So we can help our custorse
achieve a number of effects ... like the <ball beagi
effect where the product glides on as though ball
bearings are at work ... when our spheres are gliding
between our platelets. Merck also covers the matséine
and transparent-opaque spectrums.

COSmagazin&Vhat about other ingredients that make
these llers stand out?

ReifschneiderRonaFlair’ products are inorganic in
origin. This means that you can use them almost
without exception to support product claims such as
emineralZ or enaturalZ in cosmetic assortments.

COSmagazineNaturalZ and *mineralZ are on everyoness
lips these days. Where do RonaFlair’ llers factorin?
ReifschneidersNaturalZ and emineralZ arenet legally

de ned as a claim for cosmetic product. But the pitoso-
phy behind both is a wonderful t with our functio nal
llers. Our products are incredibly skin-friendly, sourced
from inorganic *minerals,Z and show non-comedogenic
properties. As a company, Merck takes a sustainable
approach to everything we do. And as far as Ronakila
llers are concerned, they meet NaTrue criteria so
weere very well positioned to help our customerse
products re ect the enaturalZ trend.

Developing breakthrough applications takes more tha
the right llers ... you need the best selection otie
market and highly capable professionals to suppoybu
every step of the way. At Merck, weed be delighted
help you take advantage of all three. Ask your loda
sales representative to get started.

To learn more, visit www.merck4cosmetics.com/&dvaBhce
and www.merck4cosmetics.com/RonaFlairsoftshade

to download brochures. Theyere filled with akchaical
information you need ... even benchmarks.

CHRISTIAN REIFSCHNEIDER,
LABORATORY MANAGER FOR
COSMETIC PIGMENTS AT MERCK

HOW TO BRING THE SPA EXPERIENCE HOME

SEVEN SAMPLES IN THE YOUR BEAUTY SPA KIT HEAPERECRE

THE SPA EXPERIENCE AT HOME:

%8 he fresh avocado mask with Ron&Jaieoside, a natural substance espe-
cially suited to caring for sensitive skin

%8 he shimmering body oil formulated with natusabond amazing optical
effects based on Timi®lge Crystal and Color@Hrecious Fine Gold

%8 he Zen soap bar with its calming green hue higtly Xiror@Kiwi Rose
and Ronast&Green Sparks

%8 he delicious mango body butter with Ron@8& ¢o care for skin and ef -
ciently scavenge for radicals that are generatathtiyp in the skines surface

%% he soft skin glow lotion with a gradual tannifegtethanks to dihydroxy-
acetone (DHA) plus ingredients considered to be commonly accepted by Na’

%8 he delicate bath powder with nurturing RonaCeti@® &d RonaCé&e
Allantoin, as well as sparkling Ron&airple Sparks

%8 he extraordinary beauty capsules with CaftRear| Effect Colors add the
perfect nishing touch to the spa theme

As with every Merck application kit, youell schetics formulas with Merck
active ingredients and cosmetic pigments ... a abonbihe competition
simply canet match.

To learn more about the Your Beauty Spa kit or request

a sample, contact your local sales representatiigito
www.merck4cosmetics.com/Yourbeautyspa

Another application in store for you: Discoveogbilities of stable pink
shades with Merckes Simply Pink! kit on the lgek pa



THINK PINK WITH OUR SIMPLY PINK! KIT

Pink: a must-have

color! It appeals to a wide

Herees a preview:

range of consumers ... teenagers, young womenXIRONA® LE ROUGE LINE
more mature women, even career women whoedrl his pigment demonstrates excellent color and

like to add a dash of color to their professional
look. But did you know that *pinkZ can vary
from a light pastel to red and even tones
tinged with blue? Thanks to our broad

product portfolio, Merck offers you

the right combination of
pearlescent pigments and

functional llers for a

dedicated and stable

shade of pink.

WHAT.S IN THE
SIMPLY PINK!
KIT?

This new kit

from Merck is a
compact showcase
of just a few ways

we assist our custom-
ers in making the most of

stable pink shades.

contains lip gloss, eye shadow, and

The kit

shampoo plus plenty of ideas and
inspiration. In fact, Merckes product
portfolio is ideally positioned to help you think

pink ... immediately.

light stability ... so you can use its pearly shinai
many more red-hot applications.

RONAFLAIR' EXTENDER W

Blend in this ller to reduce

pearlescencand create
boundless varieties of
pastel shades.

RONASTAR® SPAR-
KLING PIGMENTS
Add sophisticated
sparkle effects ...
and turn heads.

Need more informa-
tion on the Simply
Pink! kit? Head to
www.merck4cosmetics.
com/simplypink
Ready to order? Talk to your

local sales representative.

Theyell put pink at your ngertips,
complete with additional

application samples straight from
the Merck laboratory.

EVENTS IN 2009/20

2009 SUNSCREEN SYMPOSIUM ORLANDO, USA www.scconline.org

October 7-9

IFSCC MELBOURNE, AUSTRALIA

www.iffscc.org

October 14-16

56th SEPAWA WURZBURG,

GERMANY

www.sepawa.com

October 25-28

COLAMIQ GUAYAQUIL, ECUADOR

March 10...12 PCHi SHANGHAI, CHINA www.pchi-china.com
April 13...15 IN-COSMETICS PARIS, FRANCE W
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DISCLAIMER
Merck provides information
on application technologies
and relevant regulations
based upon our current
knowledge and opinion at
the time of printing. Merck
makes no representation
or warranty of any kind, ex-
press or implied, including
merchantability or fitness
for a particular use, with
respect to such informa-
tion or its application.
Purchasers must indepen-
dently determine the
suitability of our ingre-
dients for the purchaseres
intended product, use

or process. Purchaser is
responsible for observing
all laws and regulations
relevant to such products,
uses or processes. The
foregoing information and
suggestions are also pro-
vided without warranty of
non-infringement as to th
intellectual property rights
of third parties, and shall
not be construed as any
inducement to infringe the
rights of third parties.
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